




Why=Our Purpose
To create a world where Black Americans can achieve the 
best quality of life possible.

How=The Process
By creating partnerships and providing resources that inspire 
actions that foster the overall health and well-being of Black 
Americans.

What=The Result
Provide a digital and experiential wellness platform that 
connects pharma companies, advocacy organizations, civic 
organizations, religious groups and historically Black 
fraternities and sororities that creates a culture of health for 
Black Americans.



Company Mission

A mission statement is a brief explanation of 
your company’s reason for being. 

Be the leading evidence-based, chronic 
disease management and wellness resource 
that creates a culture of health where Black 
Americans can achieve their best quality of 
life possible

IMPROVE HEALTH LITERACY FOR 
BETTER OUTCOMES

We exist to radically redefine health and 
wellness for Black Americans by 
empowering them to demand the best 
in healthcare utilizing our multi-platform 
approach.



all 
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17.3M+

Reach African Americans Interested In Health On The Largest Single Site Destination For Black America

•

•

•

•

•

•

•

•

•





•22,371,069 total impressions



1.8%
CTR

44
total ad 
campaigns

38,213,267
total 
impressions

17,682,026
total reach

400
shares

8,707
total 
reactions and 
like

473
total 
comments

1,257
total shares

340,786
link clicks

675,660
link clicks

We develop campaigns that ignite response

*in aggregate across channels







Impressions Link Clicks CTR

1,099,135​ 7,912​ 0.7%​

BMS COLORECTAL CAMPAIGN GRAPHICS
Objective:  Raise awareness of BMS clinical trial.   



FSGS Fridays Creative – Chronic Kidney 
Disease

1
6

CAMPAIGN METRICS

Posts Impressions Link Clicks

GOAL: 1,000,000 4,000

TOTAL: 1,601,716 26,742

% Complete: 160% 669%



BHM FORUMS/WEBINARS

17s

In collaboration with our community partners, we produced 4 virtual webinars titled, ”A Community Guide to Blood Cancers”. We completed 3 
virtual webinars during Blood Cancer Awareness Month in September 2022. The 4th webinar was held on December 8th for the New Orleans, LA 
market.  



18

ARTICLE

SOCIAL MEDIA POSTS

BANNER AD

Raise awareness of known Alzheimer’s disease disparities 

and risk factors in the Black community

Campaign Objectives



CUSTOM NEWSLETTERS

19

BHM Prostate
Targeted Mailing list 100 Black Men of Charlotte

Alpha Phi Alpha Fraternity
Alpha South Chapter

National Pan – Hellenic Council 
of Washington D.C.

These BHM Newsletters spoke to the Black community about Prostate health and importance of 
early detection and diagnosis







22

The Black Health Matters Summits represent the nation’s largest 
forums on Black Health.  Launched 5 years ago, they are symposia 
rooted in the Black Community

• 4-5 Session on chronic disease are presented
• 1-2 Fitness Sessions
• Screenings, blood panels and consultations with healthcare providers
• Extensive BHM exhibit hall with resources hosted by community partners
• Complimentary breakfast, lunch
• Prizes and giveaways

“You never know who you’ll meet at a Black Health Matters Summit”

THE BLACK HEALTH MATTERS SUMMITS



Black Health Matters Summits provide transformative “live” patient education 
sessions to the African American patient population led by expert physicians, 
scientists and advocates who are passionate about African American 
health.​ We integrate this valuable content throughout the Black Health Matters 
Ecosystem so that it goes viral and is enduring.​

BHM Health Summit 
Virtual Lobby

BHM Health Summit Virtual Exhibit Hall





Faith-based communities

Healthcare Professionals

Influencers
Medical Organizations

Advocacy Groups
Sororities and Fraternities



•

•





BLACK HEALTH MATTERS
NEWSLETTER PARTNERSHIP WITH THE 

NATIONAL MEDICAL ASSOCIATION

• Share information of BMS clinical trials
• Share BHM educational activities
• Leverage BHM’s trusted voice
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*subject to change



Working with stakeholders within the African American community, we mobilize 
fraternities, sororities, faith-based, and community organizations to build capacity for 
sustainable outreach

We uplift patient communities by helping them declare their concerns are relevant —
because #BlackHealthMatters!



AWARDS & NOMINATIONS



BHM
Wunderman Thompson Health

Collaboration

"40 Seconds for 40 Years" 
Activation Campaign

1.7 million+ impressions |60,000+ link clicks|3.1% click-through rate



BHM
Health4Equity.com

Wunderman Thompson Health
Collaboration

"We Love You to Health"
Black Maternal Health Week

Silver Award
848,000+ impressions |13,000+ link clicks |2.6% click-through rate
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